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Award Programme Specification

Hull College HE Scheme

	1.   Awarding Institution / Body
	Leeds Metropolitan University

	2.   Teaching Institution
	Hull College 

	3.   Programme Accredited by
	Leeds Metropolitan University

	4.   Final Award
	Foundation Degree in Business and Management

	5.   Route Title(s)
	Business and Professional Development

	6.   UCAS Code
	NN12

	7    QAA Benchmarking Group(s)
	The Route, it’s constituent Pathways and Awards are designed to comply with the QAA Benchmarks for Foundation Degrees and Honours Degrees (Oct 1999).



	8   General Aims and Objectives of the Route and Award

8.1  The Route

Aims and Objectives of the Route and Award

Within the Hull College Scheme a key driver of Foundation Degree development is to support the up-skilling of the workforce in Yorkshire and Humber region in support of economic growth.

The programme aims to provide students with an education and learning experience, which will deliver work-based practices and develop new skills and competencies enabling them to operate as professionals with a high degree of autonomy.

The aims of the route are to: 

· provide honours and foundation degrees for a number of specific vocational areas; 

· provide curricula which develop a range of technical, vocational and key skills relevant to individual awards;

· develop independent learners;

· widen participation in the areas of business and also to increase access to higher education from under-represented groups in the local community;

· provide a framework in which employers, employer bodies and providers can collaborate to develop the curriculum;

· contribute to the skill base of Hull and the Humber region in the context of the rapid development of these industry sectors;

· produce capable and well-rounded graduates who will make a contribution to the labour market needs of the local regional and national economies and have appropriate knowledge and skills.

To satisfy the needs of the Award, the generic Scheme and Route aims and objectives are contextualised and added to as follows:

8.2  General aims and Objectives of the Award

The aims of the award are to:

· Provide a 2 year part-time fast-track foundation degree route for Business

· Provide curricula which develop a range of  vocational and key skills relevant to business

· Develop independent learners
· Provide a framework in which employers, employer bodies and providers collaborate to develop the curriculum

· Contribute to the skill base in Hull and the local region in relation to business

· Produce capable and well-rounded graduates who will make a contribution to the labour market needs of the local region and national economies and have appropriate knowledge and skills.

The objectives of the award are to:

· Provide students with a sound knowledge of organisations, their management and the changing external environment in which they operate, (GBM 3.1)
· Enhance lifelong learning skills and personal development, (GBM 2.3)
· Enable students to demonstrate the external environment in which organisations operate and how they are managed (i.e. economical, environmental, ethical, legal, political, sociological, technological, together with their effects at national and international levels upon the strategy, behaviour and management of organisations.(GBM 3.5)
· Provide students with the ability to analyse the roles and importance of the different functional areas of the business organisation. This encompasses the various processes, procedures and practices for effective management of organisations, (GBM 3.4)
· Develop relevant knowledge and understanding of organisations. This will encompass the internal aspects, functions and processes of organisations including their diverse nature, purposes, structure governance, operations and management, together with the individual and corporate behaviours and cultures which exist within and between organisations and their influence upon the external environment, (GBM 3.7)





	9 Award Structure

This Award is within the Business Pathway hence it extends upon the requisite pathway modules with the addition of four specialist award modules. This is illustrated thus:
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9.1  Award Learning Outcomes
This Award is part of the Business Pathway of the Business and Professional Development Route.

The Award reflects a particular focus on Management but also subscribes to ethos of the Business pathway as a whole. 

In addition to those of the Route and Pathway, the award contextualises the generic Scheme and Route learning outcomes as follows: 

Level 1 Outcomes 

On completion of Level 1 students should be able to:

· Demonstrate a knowledge and understanding of underlying concepts and principles of business and management

· Present, evaluate and interpret data to develop lines of argument and make sound judgements in accordance with basic theories and concepts of business and management.

· Formulate solutions to clearly defined relatively simple problems and situations

· Communicate the results of their study/work accurately and reliably using structured and coherent arguments

· Access and use a range of learning resources in order to acquire the skills to begin the process of moving from dependent to independent learning

· Begin to take responsibility for their own learning and development

· Commence studies at level 2

Level 2 Outcomes

On completion of Level 2 students should be able to:

· Challenge received opinion from a position of knowledge and begin to develop own criteria and judgement

· Apply underlying concepts and principles outside the context in which they were first studied, including where appropriate, the application of those principles in an employment context

· Analyse realistic, semi-open problems and situations and select appropriate methods for their resolution in a considered manner 

· Effectively communicate information, arguments and analysis in a variety of forms

· Participate effectively in interdependent learning activities and function effectively as a more independent learner 

· Analyse learning needs and develop appropriate strategies 

· Commence studies at level 3

· Evaluate and reflect upon their progress towards their chosen career

10  Learner Support

In order to provide a supportive learning environment this Award adopts both support and delivery provisions of the Hull College HE Scheme and those of the Business Route, thus a wide range of academic and pastoral support will be made available to students. The precise form of support available to students registered on the Scheme's awards is set out below: 

· Students will be inducted at the beginning of each level of study through a 6 hour study day. 

· academic guidance and tutorial staff supported IT based workshop facilities;

· work based mentors or tutor visits in the workplace (as appropriate);

· pastoral and welfare support delivered through existing Hull College infrastructure;

· careers information and guidance (in addition to that included in the programme) delivered through existing Hull College infrastructure.

In addition the students on the Award will be provided with: Route, Award and module handbooks. Library facilities will form an important part of the provision. Students will be encouraged to use the books, journals and online resources of the College Library to assist with their study. Library staff are available to help and information literacy training will be provided. There is an HE study area within the Queens Gardens library and a dedicated HE librarian. Library stock is being updated continuously and a range of books suitable for this programme are already in stock or shortly to be purchased.

The award has been designed to maximise work based learning. It is envisaged that most of the students will already be in employment. It is recognised that students benefit from an amount of cohort experience. This provides the opportunity for comparison and sharing of experiences and ideas as well as fulfilling a support function. For these reasons the course features regular attendance in the College and students will also be encouraged to establish informal learning sets which they will operate themselves.

It is acknowledged that work based learning programmes bring particular support needs. Although academic staff will support assessment and study fully, it is also anticipated that most learners will have a workplace contact who will form an important part of the support mechanism. 

Students will attend college at the beginning of their programme of study during which they will receive induction and will be familiarised with the course and its requirements. They will also be facilitated in the development of the cohort using a range of icebreaker and introduction techniques. Following this, students will attend the institution on a weekly basis, attending in the evening. The exact arrangements will be subject to negotiation within the individual cohort. 

Staff associated with the awards will negotiate and provide individual support through individual tutorials, meetings or other contact, which could also be carried out electronically.

Personal progress files will form an integrated part of the curriculum.

Access will be provided to enable students to draw upon all the on-line resources. It is also anticipated that the use of on-line learning will be developed along with the course to provide a range of on-line facilities including a web chat room for students.

Students will receive guidance with regard to progression to Level 3 study.

11 Criteria for Admission

This Award subscribes to the admissions criteria and processes specified within the Route and Scheme documentation. 

The following minimum criteria are common to all University Foundation Degrees:

· GCE/VCE Advanced Level and New Nationals. One 6-unit qualification at Advanced level, plus three other subjects at GCSE grade C or above.

· National Certificate/Diploma or suitable bridging course in a qualification relevant to the course chosen. 

· SQA Advanced Highers. One band C Advanced Higher Pass plus three other subjects at standard grade (grade 3) or above.

· International Baccalaureate. Award of the Certificate with a minimum of 20 points.

· Irish Leaving Certificate. Three higher/honours passes at grade C

· Access courses

The following qualifications are welcomed and will be taken into consideration by the Admissions Team, but may enable entry to the Scheme only in conjunction with other qualifications. 

· GNVQs/NVQs or other Level 3 vocational qualifications within the relevant QCA framework

· City and Guilds qualifications at Level 3 or above

· Advanced Modern Apprenticeships with Level 3 qualifications

Applicants are not necessarily expected to have formal qualifications.  For example, they may have had appropriate work experience, paid, or unpaid.  Students may be admitted to the Scheme on the basis of non-certificated learning.  However, in the absence of formal learning qualifications, applications are welcomed from persons who can demonstrate relevant work experience, including work in a voluntary capacity.  The Scheme actively supports claims for Accreditation of Prior Learning (APL) and Accreditation of Prior Experiential Learning (APEL).

All programmes of study are conducted and assessed in the English languages.  Hence, applicants seeking admission to any Route may be required to provide evidence that they can communicate effectively in the English language, for example, by achieving a minimum of IELTS 6.0, or equivalent.

For Part Time students there is an expectation that those students will be working in a role in which will facilitate work based learning.

11.2 Widening Participation

Some groups within the community and industry are un-represented in business and marketing operations and management.  Hull College’s strategy is to promote the recruitment of under-represented groups within the industry and College.  The College is involved with various initiatives such as: 14-19 Schools programmes, Taster Days and HE open events.

	12 Evaluating and improvement of quality and standards

12.2 Regulations of assessment

This award subscribes to the processes specified within the Hull College HE Scheme documentation. The Scheme adopts in full the University Academic Principles and Regulations. Students will be provided with a copy of the University Student Assessment Regulations (a sub-set of the University Academic Regulations) at the point of registration for their award. 

Any variation to the University Regulations or particular requirements for an award will be identified in award documents as appropriate. 

This Award does not require variation to University Regulations.

12.3  Progression

Foundation degrees are a qualification in their own right but a key aim is that they encourage lifelong learning.  Holders of the foundation degree may choose to progress their learning in a variety of ways and over different timescales, possibly seeking professional accreditation or further vocational or academic qualifications or new career opportunities.  It is policy at Leeds Met that there are clearly identified progression routes from all foundation degrees to honours degree programmes. All awards within the Scheme will identify specific honours degree programmes for progression and learners will be offered the opportunity to contribute to the design of their qualification so that it meets their own organisation’s needs, whilst also maintaining the standard of the award. This will be facilitated through elements of personal and career development planning.

The Honours degree options available at Hull College within the Scheme and Route are:

BA Business

The honours degree options available at Leeds Met in the first instance are [TBC]:

BA Business

The honours degree options available at the University of Hull are:

BA Business Management

12.4  Indicators of programme quality

The Scheme and this Award within the BCPD Route have been developed through discussions with local employers and corporate clients, the outcomes of which indicated the requirement for a broad based qualification involving employer collaboration and input. These have been aligned closely with the QAA Framework for Higher Education Qualifications and subject benchmarks.

The Scheme builds on the success factors of the Colleges recent OFSTED, ALI, QAA and external verifier reports.  The success of the programme reflects the enhanced opportunities it provides for student choice, flexible delivery and the inclusion of the skills and work-based learning elements.

The Scheme framework enables new course provision to be developed in an effective and timely manner. The Scheme seeks to promote increased cost-effectiveness of delivery through shared core modules which are contextualised to specific regional, sector and organisational needs. Additionally, course management of the provision is simplified through the adoption of common procedures and regulations in areas such as admissions and assessment. It is subject to full external scrutiny.

The route adopts the quality indicators as defined by the scheme. 

Specific Awards within the route will be evaluated against the following criteria:

Benchmark alignment:

The route and its constituent awards will be reviewed against appropriate

 benchmarks and professional frameworks.

Quality Improvement:

The route and its constituent awards will be subject to peer review as part of the College quality improvement processes.

Student perceptions 

The route and its constituent awards will be subject to SPOC survey and evaluation. Student representation will be encourages on all Award Committees, Route Committees, at a cross college Level and through student representation on HE Committee and College Council and Academic Board.

Recruitment Retention and Achievement

The route and its constituent awards will be measured against annually agreed college targets.



	Industrial Contacts

As with all vocational higher education programmes the programme team have taken care to engage employers and stakeholder groups representing a broad cross section of professionals within the sector.

The development team feel they have achieved a balance of skills and knowledge which genuinely reflect the needs and interests of employers and potential students within the locality.

This award has been developed in collaboration with:

Smith & Nephew plc

Howden Kitchens (part of Galiform plc)
Hull City Council

East Riding Of Yorkshire Council

Kingston Communications

N Power plc
Humberside Police

Severnside Recycling
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Regional University Network

Partner College Module Specification 


	

	1
	Module Title
	Personal and Professional Development 1 – Effective Learning

	2
	Short Module Title 

(30 characters or less)
	PPD1


	3
	Date of Approval
	Jan 2009

	4
	Version Number
	1
	5
	Date of Version
	Jan 2009

	6
	Level
	4
	7
	Credits
	15

	8
	Status
	Approved
	9
	Notional Hours
	150

	10
	Course code (Banner) 
	
	11
	CRN
	

	12


	Partner College
	Hull College Group



	13
	Sponsoring Scheme/Route/ Pathway
	Hull College HE Scheme.

	14
	Subsidiary Business Centre (SBC) code


	X_(list to be sent from RUN office)

	15
	Module Leader
	Name: Claire Struthers

Contact details: cstruthers@hull-college.ac.uk



	16
	Module introduced as: (delete as appropriate)
	Minor Modification

	17
	Does this module replace any existing modules?
	Yes PPD1



	18
	Programmes for which this module is core

(accurate approved titles and level)
	FD Business and Management



	19
	Programmes for which this module is optional

(accurate approved titles and level)
	None



	20
	Pre-requisites or co-requisites
	None



	21
	Modules for which this module is a pre-requisite
	None



	22
	Professional, statutory or regulatory body requirements
	None




	23
	Module aims
	The purpose of this module is to enable the student to acquire and develop a range of skills including transferable, personal, interpersonal, academic and subject specific skills that will enable them to succeed in their chosen field of study. This module is part of a series of Personal and Professional Development modules that progressively develops the student as they move through the levels of study.

Subject specific skills are identified through reference to the relevant sector frameworks which are applied to the generic skill outcomes for the level.  Students will be encouraged to reflect on their learning and gain credit through that reflection.

This module is focused on the individual’s personal and career development needs. It supports the student in identifying their initial level of competence, through the use of a range of diagnostic tools, and the level of competence they should aim to achieve by completion of the module. 



	24
	Learning outcomes
	Upon successful completion of this module the student will be able to:

LO1    evaluate different approaches to learning and the resolution of problems.  

LO2    choose and apply an appropriate range of skills, techniques and methods of practice common to the relevant skills sector.

LO3    show clear and effective communication skills on well defined topics.

LO4    demonstrate self awareness and the use of reflection to support continuing professional development.



	25
	Key/ transferable skills developed and/or assessed in the module

(Please specify which are developed and which are assessed)
	Key Skill

Developed: Y?

Assessed: Y?

Communication

Y

Y

Working with others

Y

Y

Management skills

Y

Application of number

Y

Information Technology

Y

Problem solving

Y

Y

Improving own learning and performance

Y

Y

Employability

Y



	26
	Indicative content
	A range of opportunities will be presented to students.  Appropriate activities will be selected that will support the tracking and monitoring of their development.  To include:

· Introduction to personal and professional development tools and techniques.

· Personal and professional development approaches in informing career planning. 

· Diagnostic tools to assess current skillset and identification of future needs.

· Development of study skills including communication skills, problem solving, team working and approaches to learning.



	27
	Teaching and Learning Strategies
	This module will draw on a wide range of learning and teaching methods appropriate to the nature of the student profile. The specific methods to be used in the delivery of this module will be reviewed and determined at an annual planning event, and the outcomes recorded in information to be included in relevant route / award documentation.



	28
	Assessment


	A range of formative and summative assessment methods will be used which are appropriate to the teaching and learning delivery method, mode of attendance and proposed weighting criteria used for this module, and as reflected within the Scheme and Award specifications.

A contextualised and approved assessment strategy and schedule will be published to students by award.


	29
	Rationale for assessment and relationship of assessment methods to learning outcomes
	A range of assessment methods is used within the module aiming towards achieving deep learning where knowledge is developed through both understanding and application. Both the task and the assessment criteria will be clearly explained to students within a module outline, or an assignment brief.

Methods may include practice-based assignments, case studies, presentations, multi-cultural management problems, projects, problem-based scenarios, simulations, portfolios, reflective assignments and the outcomes of negotiated learning contracts. 

The assessment methods will enable the student to provide evidence which

clearly satisfies the Intended Learning Outcomes for this module.

The assessment methods will be reviewed at the Annual Planning Event and the outcomes published annually in the student and/or module handbook.



	30
	Indicative sources

(texts / web based)
	Cottrell, S, (2005) Critical Thinking Skills, 1st ed, Palgrave

Cottrell, S, (2003) The Study Skills Handbook, 1st ed, Palgrave

Cottrell, S, (2005) Skills For Success, 1st ed, Palgrave

Lee-Davies, L, (2007) Developing Work and Study Skills, 1st ed, Thomson



	31
	Other resource needs essential for delivery of this module
	None



	32
	Delivery on partner college campus or other location?
	On campus



	33
	Part of term

(When is delivery scheduled? Please indicate as appropriate)
	X – Semester 1 delivery


	
	Regional University Network

Partner College Module Specification 


	

	1
	Module Title
	Personal and Professional Development 2 – Problem Solving and Decision Making

	2
	Short Module Title 

(30 characters or less)
	PPD2


	3
	Date of Approval
	Jan 2009

	4
	Version Number
	1
	5
	Date of Version
	Jan 2009

	6
	Level
	4
	7
	Credits
	15

	8
	Status
	Approved
	9
	Notional Hours
	150

	10
	Course code (Banner) 
	
	11
	CRN
	

	12


	Partner College
	Hull College Group



	13
	Sponsoring Scheme/Route/ Pathway
	Hull College HE Scheme.

	14
	Subsidiary Business Centre (SBC) code


	X_(list to be sent from RUN office)

	15
	Module Leader
	Name: Claire Struthers

Contact details: cstruthers@hull-college.ac.uk



	16
	Module introduced as: (delete as appropriate)
	Minor Modification

	17
	Does this module replace any existing modules?
	Yes PPD2



	18
	Programmes for which this module is core

(accurate approved titles and level)
	FD Business and Management



	19
	Programmes for which this module is optional

(accurate approved titles and level)
	None



	20
	Pre-requisites or co-requisites
	None



	21
	Modules for which this module is a pre-requisite
	None



	22
	Professional, statutory or regulatory body requirements
	None




	23
	Module aims
	The purpose of this module is to enable the student to acquire and develop a range of skills including transferable, personal, interpersonal, academic and subject specific skills that will enable them to succeed in their chosen field of study. This module is part of a series of Personal and Professional Development modules that progressively develops the student as they move through the levels of study.

Subject specific skills are identified through reference to the relevant sector frameworks which are applied to the generic skill outcomes for the level.  Students will be encouraged to reflect on their learning and gain credit through that reflection.

This module encourages the individual to reflect on their personal development plan and learning over the course of the level, and apply a range of skills to evidence progression in their level of competence and professionalism. 



	24
	Learning outcomes
	Upon successful completion of this module the student will be able to:

LO1      make sense of the models and process of reflection and critical thinking.

LO2      apply mechanisms for problem solving and decision making.

LO3      select an appropriate range of methods to demonstrate skills in a specific context.



	25
	Key/ transferable skills developed and/or assessed in the module

(Please specify which are developed and which are assessed)
	Key Skill

Developed: Y?

Assessed: Y?

Communication

Y

Y

Working with others

Y

Y

Management skills

Y

Y

Application of number

Y

Information Technology

Y

Problem solving

Y

Y

Improving own learning and performance

Y

Y

Employability

Y

Y



	26
	Indicative content
	A range of opportunities will be presented to students.  Appropriate activities will be selected that will support the tracking and monitoring of their development. To include:

· Decision making models and related skills.

· Methods for reviewing and identifying opportunities for further skills development

· Developing and using personal action plans.

· A range of analytical, critical, reflective and research models and application techniques. 



	27
	Teaching and Learning Strategies
	This module will draw on a wide range of learning and teaching methods appropriate to the nature of the student profile. The specific methods to be used in the delivery of this module will be reviewed and determined at an annual planning event, and the outcomes recorded in information to be included in relevant route / award documentation.



	28
	Assessment


	A range of formative and summative assessment methods will be used which are appropriate to the teaching and learning delivery method, mode of attendance and proposed weighting criteria used for this module, and as reflected within the Scheme and Award specifications.

A contextualised and approved assessment strategy and schedule will be published to students by award.


	29
	Rationale for assessment and relationship of assessment methods to learning outcomes
	A range of assessment methods is used within the module aiming towards achieving deep learning where knowledge is developed through both understanding and application. Both the task and the assessment criteria will be clearly explained to students within a module outline, or an assignment brief.

Methods may include practice-based assignments, case studies, presentations, multi-cultural management problems, projects, problem-based scenarios, simulations, portfolios, reflective assignments and the outcomes of negotiated learning contracts. 

The assessment methods will enable the student to provide evidence which

clearly satisfies the Intended Learning Outcomes for this module.

The assessment methods will be reviewed at the Annual Planning Event and the outcomes published annually in the student and/or module handbook.



	30
	Indicative sources

(texts / web based)
	Cottrell, S, (2005) Critical Thinking Skills, 1st ed, Palgrave

Cottrell, S, (2003) The Study Skills Handbook, 1st ed, Palgrave

Cottrell, S, (2005) Skills For Success, 1st ed, Palgrave

Lee-Davies, L, (2007) Developing Work and Study Skills, 1st ed, Thomson



	31
	Other resource needs essential for delivery of this module
	None



	32
	Delivery on partner college campus or other location?
	On campus



	33
	Part of term

(When is delivery scheduled? Please indicate as appropriate)
	Y – Semester 2 delivery




	
	Regional University Network

Partner College Module Specification 


	

	1
	Module Title
	Personal and Professional Development 3 – CPD and Personal Development

	2
	Short Module Title 

(30 characters or less)
	PPD3


	3
	Date of Approval
	Jan 2009

	4
	Version Number
	1
	5
	Date of Version
	Jan 2009

	6
	Level
	5
	7
	Credits
	15

	8
	Status
	Approved
	9
	Notional Hours
	150

	10
	Course code (Banner) 
	
	11
	CRN
	

	12


	Partner College
	Hull College Group



	13
	Sponsoring Scheme/Route/ Pathway
	Hull College HE scheme

	14
	Subsidiary Business Centre (SBC) code


	X_(list to be sent from RUN office)

	15
	Module Leader
	Name: Pedro Regina

Contact details: pregina@hull-college.ac.uk



	16
	Module introduced as: (delete as appropriate)
	Minor Modification

	17
	Does this module replace any existing modules?
	Yes PPD3



	18
	Programmes for which this module is core

(accurate approved titles and level)
	FD Business and Management



	19
	Programmes for which this module is optional

(accurate approved titles and level)
	None



	20
	Pre-requisites or co-requisites
	None



	21
	Modules for which this module is a pre-requisite
	None



	22
	Professional, statutory or regulatory body requirements
	None




	23
	Module aims
	The purpose of this module is to enable the student to acquire and develop a range of skills including transferable, personal, interpersonal, academic and subject specific skills that will enable them to succeed in their chosen field of study. This module is part of a series of Personal and Professional Development modules that progressively develops the student as they move through the levels of study.

Subject specific skills are identified through reference to the relevant sector frameworks which are applied to the generic skill outcomes for the level.  Students will be encouraged to reflect on their learning and gain credit through that reflection.

This module encourages the individual to take increased responsibility for the development of their employability skills and continuing professional development. The emphasis is on reflective learning and future career and learning plans, and how to achieve these. 



	24
	Learning outcomes
	Upon successful completion of this module the student will be able to:

LO1      develop and demonstrate reflective and reflexive practitioner skills.

LO2      negotiate and plan their learning and continuing professional development.

LO3      critically analyse their progress in developing a range of core employability skills.



	25
	Key/ transferable skills developed and/or assessed in the module

(Please specify which are developed and which are assessed)
	Key Skill

Developed: Y?

Assessed: Y?

Communication

Y

Y

Working with others

Y

Y

Management skills

Y

Application of number

Y

Information Technology

Y

Problem solving

Y

Y

Improving own learning and performance

Y

Y

Employability

Y

Y



	26
	Indicative content
	A range of opportunities will be presented to students.  Appropriate activities will be selected that will support the tracking and monitoring of their development.  To include:

· Approaches to skills audit in relation to personal, academic and career planning needs.

· Range of opportunities for career development and planning future career paths. 

· Theoretical underpinning relevant to the skills to be developed including reflective and reflexive practice.

· Refining action plans to achieve further development.

· Approaches to training and development



	27
	Teaching and Learning Strategies
	This module will draw on a wide range of learning and teaching methods appropriate to the nature of the student profile. The specific methods to be used in the delivery of this module will be reviewed and determined at an annual planning event, and the outcomes recorded in information to be included in relevant route / award documentation.



	28
	Assessment


	A range of formative and summative assessment methods will be used which are appropriate to the teaching and learning delivery method, mode of attendance and proposed weighting criteria used for this module, and as reflected within the Scheme and Award specifications.

A contextualised and approved assessment strategy and schedule will be published to students by award.


	29
	Rationale for assessment and relationship of assessment methods to learning outcomes
	A range of assessment methods is used within the module aiming towards achieving deep learning where knowledge is developed through both understanding and application. Both the task and the assessment criteria will be clearly explained to students within a module outline, or an assignment brief.

Methods may include practice-based assignments, case studies, presentations, multi-cultural management problems, projects, problem-based scenarios, simulations, portfolios, reflective assignments and the outcomes of negotiated learning contracts. 

The assessment methods will enable the student to provide evidence which

clearly satisfies the Intended Learning Outcomes for this module.

The assessment methods will be reviewed at the Annual Planning Event and the outcomes published annually in the student and/or module handbook.



	30
	Indicative sources

(texts / web based)
	Adair, J. (2007) Decision making and problem solving strategies. London: Kogan Page

Curwin, J. and Slater, R. (2007) Quantitative methods for business decisions. 6th ed. London: International Thomson Business Press

Foerster, A. and Kreuz, P. (2007) Different thinking: creative strategies for developing the innovative business. London: Kogan Page

O'Connor, J. and McDermott, I. (1997) The art of systems thinking: essential skills for creativity and problem solving. London: Thorsons

Smart, J. K. (2003) Real problem solving: how to unblock thinking and make obstacles disappear. London: Prentice Hall 



	31
	Other resource needs essential for delivery of this module
	None



	32
	Delivery on partner college campus or other location?
	On campus



	33
	Part of term

(When is delivery scheduled? Please indicate as appropriate)
	X – Semester 1 delivery




	
	Regional University Network

Partner College Module Specification 


	

	1
	Module Title
	Personal and Professional Development 4 – Employability Skills

	2
	Short Module Title 

(30 characters or less)
	PPD4


	3
	Date of Approval
	Jan 2009

	4
	Version Number
	1
	5
	Date of Version
	Jan 2009

	6
	Level
	5
	7
	Credits
	15

	8
	Status
	Approved
	9
	Notional Hours
	150

	10
	Course code (Banner) 
	
	11
	CRN
	

	12


	Partner College
	Hull College Group



	13
	Sponsoring Scheme/Route/ Pathway
	Hull College HE Scheme.

	14
	Subsidiary Business Centre (SBC) code


	X_(list to be sent from RUN office)

	15
	Module Leader
	Name: Pedro Regina

Contact details: pregina@hull-college.ac.uk



	16
	Module introduced as: (delete as appropriate)
	Minor Modification

	17
	Does this module replace any existing modules?
	Yes PPD4



	18
	Programmes for which this module is core

(accurate approved titles and level)
	FD Business and Management



	19
	Programmes for which this module is optional

(accurate approved titles and level)
	None



	20
	Pre-requisites or co-requisites
	None



	21
	Modules for which this module is a pre-requisite
	None



	22
	Professional, statutory or regulatory body requirements
	None




	23
	Module aims
	The purpose of this module is to enable the student to acquire and develop a range of skills including transferable, personal, interpersonal, academic and subject specific skills that will enable them to succeed in their chosen field of study. This module is part of a series of Personal and Professional Development modules that progressively develops the student as they move through the levels of study.

Subject specific skills are identified through reference to the relevant sector frameworks which are applied to the generic skill outcomes for the level.  Students will be encouraged to reflect on their learning and gain credit through that reflection.

This module encourages the individual to develop the higher level practitioner skills needed in their vocational area, including research and data management, as appropriate to their chosen field of study.



	24
	Learning outcomes
	Upon successful completion of this module the student will be able to:

LO1      appraise the application of higher level research skills to their vocational area.

LO2      present, interpret and critically evaluate relevant qualitative and or quantitative data.

LO3      critique and reflect upon their progress towards their chosen career and or study pathway.



	25
	Key/ transferable skills developed and/or assessed in the module

(Please specify which are developed and which are assessed)
	Key Skill

Developed: Y?

Assessed: Y?

Communication

Y

Y

Working with others

Y

Y

Management skills

Y

Y

Application of number

Y

Y

Information Technology

Y

Problem solving

Y

Y

Improving own learning and performance

Y

Y

Employability

Y

Y



	26
	Indicative content
	A range of opportunities will be presented to students.  Appropriate activities will be selected that will support the tracking and monitoring of their development.  Opportunities include activities in:

· Self assessment tools and techniques for skills development in relation to a given vocational context.

· Research theories, models and practice. 

· Data and information management, synthesis and presentation techniques.

· Learning agreements and a range of opportunities for personalised learning.

	27
	Teaching and Learning Strategies
	This module will draw on a wide range of learning and teaching methods appropriate to the nature of the student profile. The specific methods to be used in the delivery of this module will be reviewed and determined at an annual planning event, and the outcomes recorded in information to be included in relevant route / award documentation.



	28
	Assessment


	A range of formative and summative assessment methods will be used which are appropriate to the teaching and learning delivery method, mode of attendance and proposed weighting criteria used for this module, and as reflected within the Scheme and Award specifications.

A contextualised and approved assessment strategy and schedule will be published to students by award.


	29
	Rationale for assessment and relationship of assessment methods to learning outcomes
	A range of assessment methods is used within the module aiming towards achieving deep learning where knowledge is developed through both understanding and application. Both the task and the assessment criteria will be clearly explained to students within a module outline, or an assignment brief.

Methods may include practice-based assignments, case studies, presentations, multi-cultural management problems, projects, problem-based scenarios, simulations, portfolios, reflective assignments and the outcomes of negotiated learning contracts. 

The assessment methods will enable the student to provide evidence which

clearly satisfies the Intended Learning Outcomes for this module.

The assessment methods will be reviewed at the Annual Planning Event and the outcomes published annually in the student and/or module handbook.



	30
	Indicative sources

(texts / web based)
	Bennis, W. (2000) Managing the dream. Massachusetts, Perseus

Browning, R (2003) Setting up and running a limited company. 4th ed. Oxford, How to Books

Carter, M. (2004) It’s all cobblers. Cirencester, Management books

Cottrell, S. (2005) Critical thinking skills. Basingstoke, Palgrave

Handy, C. (1990) Inside organisations London, BBC

Pinchot, G. (1999) Intrapreneuring in action. San Francisco, Berrett-Koehler



	31
	Other resource needs essential for delivery of this module
	None



	32
	Delivery on partner college campus or other location?
	On campus



	33
	Part of term

(When is delivery scheduled? Please indicate as appropriate)
	Y – Semester 2 delivery
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Partner College Module Specification 


	

	1
	Module Title
	Work Related Learning 1  - Business Environment

	2
	Short Module Title 

(30 characters or less)
	WRL1


	3
	Date of Approval
	Jan 2009

	4
	Version Number
	1
	5
	Date of Version
	Jan 2009

	6
	Level
	4
	7
	Credits
	15

	8
	Status
	Approved
	9
	Notional Hours
	150

	10
	Course code (Banner) 
	
	11
	CRN
	

	12


	Partner College
	Hull College Group



	13
	Sponsoring Scheme/Route/ Pathway
	Hull College HE Scheme

	14
	Subsidiary Business Centre (SBC) code


	X_(list to be sent from RUN office)

	15
	Module Leader
	Name: Darren Sugden

Contact details: dsugden@hull-college.ac.uk



	16
	Module introduced as: (delete as appropriate)
	Minor Modification

	17
	Does this module replace any existing modules?
	 Yes WBL 1



	18
	Programmes for which this module is core

(accurate approved titles and level)
	FD Business and Management

	19
	Programmes for which this module is optional

(accurate approved titles and level)
	None



	20
	Pre-requisites or co-requisites
	None



	21
	Modules for which this module is a pre-requisite
	None



	22
	Professional, statutory or regulatory body requirements
	None




	23
	Module aims
	This module aims to provide the students with an appreciation of the organisational or professional environment and the way in which it influences their chosen sector. 

The purpose of this module is to enable students to demonstrate achievement of the learning outcomes with reference to their organisational or professional context.  

Students will be expected to use theory to inform practice and also take the opportunity to apply skills they have developed in a work based or related context.  

This module enables students to investigate issues and increase their knowledge and understanding of the organisational environment, structure and functions and of the associated sector.      

Students may define their own work based or related study or be given an assigned context through the tutor.  



	24
	Learning outcomes
	Upon successful completion of the module students will be able to:

LO1      appraise the nature of a sector and its interaction with                                                                      stakeholder needs and the organisational environment.

LO2      review the role of the organisation within the changing context of the wider sector.

LO3      discuss organisational structures and functions that relate to the sector.



	25
	Key/ transferable skills developed and/or assessed in the module

(Please specify which are developed and which are assessed)
	Key Skill

Developed: Y?

Assessed: Y?

Communication

Y

Y

Working with others

Y

Management skills

Y

Y

Application of number

Information Technology

Y

Y

Problem solving

Y

Y

Improving own learning and performance

Y

Y

Employability

Y

Y



	26
	Indicative content
	Learning is based in a work related learning context and will focus on work based or related opportunities and issues. 

Topics include:

· The sector and organisational context and the various stakeholders.

· The organisational environment and influence on the sector.

· The sector environment and implications for the organisation and its stakeholders.

· Organisational structures including management practices and working in organisations.



	27
	Teaching and Learning Strategies
	This module will draw on a wide range of learning and teaching methods appropriate to the nature of the student profile. The specific methods to be used in the delivery of this module will be reviewed and determined at an annual planning event, and the outcomes recorded in information to be included in relevant route / award documentation.



	28
	Assessment


	A range of formative and summative assessment methods will be used which are appropriate to the teaching and learning delivery method, mode of attendance and proposed weighting criteria used for this module, and as reflected within the Scheme and Award specifications.

A contextualised and approved assessment strategy and schedule will be published to students by award.


	29
	Rationale for assessment and relationship of assessment methods to learning outcomes
	A range of assessment methods is used within the module aiming towards achieving deep learning where knowledge is developed through both understanding and application. Both the task and the assessment criteria will be clearly explained to students within a module outline, or an assignment brief.

Methods may include practice-based assignments, case studies, presentations, multi-cultural management problems, projects, problem-based scenarios, simulations, portfolios, reflective assignments and the outcomes of negotiated learning contracts. 

The assessment methods will enable the student to provide evidence which

clearly satisfies the Intended Learning Outcomes for this module.

The assessment methods will be reviewed at the Annual Planning Event and the outcomes published annually in the student and/or module handbook.



	30
	Indicative sources

(texts / web based)
	Beaver, G. (2002) Small business, entrepreneurship and enterprise development. Harlow, Prentice Hall

Bridge, S., O’Neill, K. and Cromie, S. (2003) Understanding enterprise, entrepreneurship and small business. Basingstoke, Palgrave

Brooks, I. and Weatherston, J. (2000) The business environment. 2nd ed. London, Pitmans

De Burca, S., Fletcher, R. and Brown L. (2004) International marketing: an SME perspective. Harlow, Prentice Hall

Johnson, G and Scholes, K (1999) Exploring Corporate Strategy, London, Prentice Hall

Johnson, D. and Turner C. (2006) European business. 2nd ed. New York, Routledge

Jones, O. and Tilley, F eds. (2003) Competitive advantage in SMEs. London, Wiley

Kotler, P. et al. (2005) Principles of marketing. 4th euro. ed. Harlow, Prentice Hall

Needle, D. (2004) Business in context. 4th ed. London, Thomson

Palmer, A. and Hartley, B. (2006) The business environment. 5th ed. Maidenhead, McGraw Hill



	31
	Other resource needs essential for delivery of this module
	None



	32
	Delivery on partner college campus or other location?


	On campus



	33
	Part of term

(When is delivery scheduled? Please indicate as appropriate)
	X – Semester 1 delivery




	
	Regional University Network

Partner College Module Specification 


	

	1
	Module Title
	Work Related Learning 2 – Stakeholder Relationships

	2
	Short Module Title 

(30 characters or less)
	WRL2


	3
	Date of Approval
	Jan 2009

	4
	Version Number
	1
	5
	Date of Version
	Jan 2009

	6
	Level
	4
	7
	Credits
	15

	8
	Status
	Approved
	9
	Notional Hours
	150

	10
	Course code (Banner) 
	
	11
	CRN
	

	12


	Partner College
	Hull College Group



	13
	Sponsoring Scheme/Route/ Pathway
	Hull College HE Scheme

	14
	Subsidiary Business Centre (SBC) code


	X_(list to be sent from RUN office)

	15
	Module Leader
	Name: Claire Struthers
Contact details: Cstruthers@hull-college.ac.uk



	16
	Module introduced as: (delete as appropriate)
	Minor Modification

	17
	Does this module replace any existing modules?
	Yes WBL2



	18
	Programmes for which this module is core

(accurate approved titles and level)
	Foundation Degree Business and Management



	19
	Programmes for which this module is optional

(accurate approved titles and level)
	None



	20
	Pre-requisites or co-requisites
	None



	21
	Modules for which this module is a pre-requisite
	None



	22
	Professional, statutory or regulatory body requirements
	None




	23
	Module aims
	This module aims to provide the students with an increased awareness of the occupational practices relevant to a specific functional area whilst encouraging them to build their own network of communication links and contacts within the sector.  

The purpose of this module is to enable students to demonstrate achievement of the learning outcomes with reference to their organisational or professional context.  

Students will be expected to use theory to inform practice and also take the opportunity to apply skills they have developed in a work based or related context.  

This module enables students to investigate specific job skills and organisational practices allowing them to gain an appreciation of the career opportunities available within the chosen sector.    

Students may define their own work based or related study or be given an assigned context through the tutor. 

 

	24
	Learning outcomes
	Upon successful completion of the module students will be able to:

LO1      demonstrate vocational or subject knowledge, skills and operational practices relevant to a specific functional area.
LO2      assess the relationship between specific vocationally relevant roles and functions.

LO3      explain the need to build links with industry and / or professional, statutory and regulatory bodies.



	25
	Key/ transferable skills developed and/or assessed in the module

(Please specify which are developed and which are assessed)
	Key Skill

Developed: Y?

Assessed: Y?

Communication

Y

Y

Working with others

Y

Management skills

Y

Y

Application of number

Information Technology

Y

Y

Problem solving

Y

Improving own learning and performance

Y

Y

Employability

Y

Y



	26
	Indicative content
	Learning is based in a work related learning context and will focus on work based or related opportunities and issues. 

Topics include:

· Different job roles, opportunities, networking and inter-relationships.

· Organisational functions such as finance, HR, IT, governance.

· Legal and ethical practice

· Professional, statutory and regulatory bodies.

· Industrial and sector engagement with the community and other partners.



	27
	Teaching and Learning Strategies
	This module will draw on a wide range of learning and teaching methods appropriate to the nature of the student profile. The specific methods to be used in the delivery of this module will be reviewed and determined at an annual planning event, and the outcomes recorded in information to be included in relevant route / award documentation.



	28
	Assessment


	A range of formative and summative assessment methods will be used which are appropriate to the teaching and learning delivery method, mode of attendance and proposed weighting criteria used for this module, and as reflected within the Scheme and Award specifications.

A contextualised and approved assessment strategy and schedule will be published to students by award.


	29
	Rationale for assessment and relationship of assessment methods to learning outcomes
	A range of assessment methods is used within the module aiming towards achieving deep learning where knowledge is developed through both understanding and application. Both the task and the assessment criteria will be clearly explained to students within a module outline, or an assignment brief.

Methods may include practice-based assignments, case studies, presentations, multi-cultural management problems, projects, problem-based scenarios, simulations, portfolios, reflective assignments and the outcomes of negotiated learning contracts. 

The assessment methods will enable the student to provide evidence which

clearly satisfies the Intended Learning Outcomes for this module.

The assessment methods will be reviewed at the Annual Planning Event and the outcomes published annually in the student and/or module handbook.



	30
	Indicative sources

(texts / web based)
	Blundel, R. (2004) Effective organisational communication. 2nd ed. Harlow, prentice Hall

Crouch, S. and Housden, M. (2003) Marketing research for managers. 3rd ed. Oxford, Butterworth-Heinemann

Daffy, C. (2001) Once a customer, always a customer. 3rd ed. Dublin, Oak Tree Press

Gill, J and Johnson, P. (2002) Research Methods for Managers. London, Sage

Jankowicz, A.D. (2005) Business Research Projects. London, Thomson

McQuail, D. (2005) McQuail's mass communication theory. 5th ed. London, Sage

Saunders, M, Lewis, P and Thornhill, A (2006) Research Methods for Business Students. Harlow, Prentice Hall

Thomas, T. and Housden M. (2002) Direct marketing in practice. Oxford, Butterworth-Heinemann

Zikmund, W.G. (2003) Business Research Methods. Mason, Thomson South-Western 



	31
	Other resource needs essential for delivery of this module
	None



	32
	Delivery on partner college campus or other location?
	On campus



	33
	Part of term


	Y – Semester 2 delivery
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	Module Title
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	Date of Approval
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	Date of Version
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	Status
	Approved
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	150

	10
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	12


	Partner College
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	13
	Sponsoring Scheme/Route/ Pathway
	Hull College HE Scheme.

	14
	Subsidiary Business Centre (SBC) code


	X_(list to be sent from RUN office)

	15
	Module Leader
	Name: Pedro Regina

Contact details: pregina@hull-college.ac.uk



	16
	Module introduced as: (delete as appropriate)
	Minor Modification

	17
	Does this module replace any existing modules?
	Yes WBL3



	18
	Programmes for which this module is core

(accurate approved titles and level)
	FD Business and Management



	19
	Programmes for which this module is optional

(accurate approved titles and level)
	None



	20
	Pre-requisites or co-requisites
	None



	21
	Modules for which this module is a pre-requisite
	None



	22
	Professional, statutory or regulatory body requirements
	None




	23
	Module aims
	This module aims to provide the students with an opportunity to demonstrate their employability skills and knowledge within the chosen sector.  

The purpose of this module is to enable students to demonstrate achievement of the learning outcomes with reference to their organisational or professional context.  

Students will be expected to use theory to inform practice and also take the opportunity to apply skills they have developed in a work based or related context.  

This module enables students to apply their specialist knowledge and understanding of both current and future practice and to reflect on their own work related performance.  
Students may define their own work based or related study or be given an assigned context through the tutor. 

  

	24
	Learning outcomes
	Upon successful completion of the module students will be able:

LO1      critically analyse and reflect upon current practice and possible future developments.

LO2      relate specialist knowledge and understanding to practice in relevant employment situations.

LO3      critique work related activity and its impact on the organisational or professional context.



	25
	Key/ transferable skills developed and/or assessed in the module

(Please specify which are developed and which are assessed)
	Key Skill

Developed: Y?

Assessed: Y?

Communication

Y

Y

Working with others

Y

Y

Management skills

Y

Y

Application of number

Information Technology

Y

Problem solving

Y

Y

Improving own learning and performance

Y

Y

Employability

Y

Y



	26
	Indicative content
	Learning is based in a work related learning context and will focus on work based or related opportunities and issues. 

Topics include:

· Current practice in the organisational context.

· Future developments in the organisation or sector.

· A range of specialist activities, concepts or processes applicable to the organisation and individual job roles.

· A range of specific issues of current concern or interest to the organisation.

· Tools and techniques for developing initial proposals for issue resolution.



	27
	Teaching and Learning Strategies
	This module will draw on a wide range of learning and teaching methods appropriate to the nature of the student profile. The specific methods to be used in the delivery of this module will be reviewed and determined at an annual planning event, and the outcomes recorded in information to be included in relevant route / award documentation.



	28
	Assessment


	A range of formative and summative assessment methods will be used which are appropriate to the teaching and learning delivery method, mode of attendance and proposed weighting criteria used for this module, and as reflected within the Scheme and Award specifications.

A contextualised and approved assessment strategy and schedule will be published to students by award.


	29
	Rationale for assessment and relationship of assessment methods to learning outcomes
	A range of assessment methods is used within the module aiming towards achieving deep learning where knowledge is developed through both understanding and application. Both the task and the assessment criteria will be clearly explained to students within a module outline, or an assignment brief.

Methods may include practice-based assignments, case studies, presentations, multi-cultural management problems, projects, problem-based scenarios, simulations, portfolios, reflective assignments and the outcomes of negotiated learning contracts. 

The assessment methods will enable the student to provide evidence which

clearly satisfies the Intended Learning Outcomes for this module.

The assessment methods will be reviewed at the Annual Planning Event and the outcomes published annually in the student and/or module handbook.



	30
	Indicative sources

(texts / web based)
	Gillespie A – Business in Action ‘The Business of Business’ (Hodder Arnold, 2002) ISBN 034084200

Thompson M – Teach Yourself Ethics (Hodder Education, 2003) ISBN 0340859652

Macintyre A – A Short History of Ethics, 2nd Edition (Routledge, 2002) ISBN 0415287499

Murdoch I – Metaphysics as a Guide to Morals (Vintage, 2003) ISBN 978-0099433552

Singer P – A Companion to ethics (Blackwell, 1991) ISBN 0631187855

Frederick R – A Companion to business ethics (Blackwell, 2002) ISBN 1405101024

Sterba JP – Ethics: the big question (Blackwell, 1998) ISBN-13: 978-0631202868

Warnock M – An Intelligent Person’s Guide to Ethics (Duckworth, 2006) ISBN 978-0715635308

Mackie JL – Ethics: inventing right and wrong (Penguin, 1990) ISBN 978-0140135589

 

	31
	Other resource needs essential for delivery of this module
	None



	32
	Delivery on partner college campus or other location?
	On campus.



	33
	Part of term

(When is delivery scheduled? Please indicate as appropriate)
	Y – Semester 2 delivery




	
	Regional University Network

Partner College Module Specification 


	

	1
	Module Title
	Work Related Learning 4 – Business Research

	2
	Short Module Title 

(30 characters or less)
	WRL4


	3
	Date of Approval
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	Approved
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	Partner College
	Jull College Group



	13
	Sponsoring Scheme/Route/ Pathway
	Hull College HE Scheme

	14
	Subsidiary Business Centre (SBC) code


	X_(list to be sent from RUN office)

	15
	Module Leader
	Name: Claire Struthers
Contact details: cstruthers@hull-college.ac.uk



	16
	Module introduced as: (delete as appropriate)
	Minor Modification

	17
	Does this module replace any existing modules?
	Yes WBL4



	18
	Programmes for which this module is core

(accurate approved titles and level)
	FD Business and Management



	19
	Programmes for which this module is optional

(accurate approved titles and level)
	None



	20
	Pre-requisites or co-requisites
	None



	21
	Modules for which this module is a pre-requisite
	None



	22
	Professional, statutory or regulatory body requirements
	None




	23
	Module aims
	This module aims to provide the students with an opportunity to identify and analyse a solution to a work related problem and to reflect on their overall learning experience. 

The purpose of this module is to enable students to demonstrate achievement of the learning outcomes with reference to their organisational or professional context.  

Students will be expected to use theory to inform practice and also take the opportunity to apply skills they have developed in a work based or related context.  

This module enables students to critically reflect upon their overall learning experience allowing them to refine their employability skills in line with their future career aspirations

Students may define their own work based or related study or be given an assigned context through the tutor.

    

	24
	Learning outcomes
	Upon successful completion of the module students will be able:

LO1      propose and appraise a solution to a work related problem.

LO2      predict and evaluate the potential or actual outcomes of the proposal and impact on future working practices.

LO3      assess and draw conclusions from the value of work related learning experiences in relation to their future career path. 



	25
	Key/ transferable skills developed and/or assessed in the module

(Please specify which are developed and which are assessed)
	Key Skill

Developed: Y?

Assessed: Y?

Communication

Y

Y

Working with others

Y

Y

Management skills

Y

Y

Application of number

Y

Information Technology

Y

Problem solving

Y

Y

Improving own learning and performance

Y

Y

Employability

Y

Y



	26
	Indicative content
	Learning is based in a work related learning context and will focus on work based or related opportunities and issues. 

Topics include:

· Tools and techniques for the evaluation of approaches and solutions to issues. 

· A range of models and methods for evaluating outcomes and assessing changes to working practices, processes, skills or approaches.

· Approaches to critiquing the value of work related experiences and the relationship with the organisation and the sector.



	27
	Teaching and Learning Strategies
	This module will draw on a wide range of learning and teaching methods appropriate to the nature of the student profile. The specific methods to be used in the delivery of this module will be reviewed and determined at an annual planning event, and the outcomes recorded in information to be included in relevant route / award documentation.



	28
	Assessment


	A range of formative and summative assessment methods will be used which are appropriate to the teaching and learning delivery method, mode of attendance and proposed weighting criteria used for this module, and as reflected within the Scheme and Award specifications.

A contextualised and approved assessment strategy and schedule will be published to students by award.


	29
	Rationale for assessment and relationship of assessment methods to learning outcomes
	A range of assessment methods is used within the module aiming towards achieving deep learning where knowledge is developed through both understanding and application. Both the task and the assessment criteria will be clearly explained to students within a module outline, or an assignment brief.

Methods may include practice-based assignments, case studies, presentations, multi-cultural management problems, projects, problem-based scenarios, simulations, portfolios, reflective assignments and the outcomes of negotiated learning contracts. 

The assessment methods will enable the student to provide evidence which

clearly satisfies the Intended Learning Outcomes for this module.

The assessment methods will be reviewed at the Annual Planning Event and the outcomes published annually in the student and/or module handbook.



	30
	Indicative sources

(texts / web based)
	Gill, J and Johnson, P – Research Methods for Managers (Sage, 2002) ISBN 0761940022

Jankowicz, A.D. –Business Research Projects (Thomson, 2000) ISBN 1861525494

Saunders, M, Lewis, P and Thornhill, A – Research Methods for Students (FT, 2006) ISBN 0273639773

Zikmund, W.G. – Business Research Methods (Harcourt College Publishing, 2000) ISBN 0030258170



	31
	Other resource needs essential for delivery of this module
	None



	32
	Delivery on partner college campus or other location?
	On campus



	33
	Part of term

(When is delivery scheduled? Please indicate as appropriate)
	Y – Semester 2 delivery
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	1
	Module Title
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	3
	Date of Approval
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	4
	Version Number
	1
	5
	Date of Version
	July 2009

	6
	Level
	4
	7
	Credits
	15

	8
	Status
	Approved
	9
	Notional Hours
	150
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	Course code (Banner) 
	
	11
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	12


	Partner College
	Hull College Group

	13
	Sponsoring Scheme/Route/ Pathway
	Hull College HE Scheme

	14
	Subsidiary Business Centre (SBC) code


	X_(list to be sent from RUN office)

	15
	Module Leader
	Name: Claire Struthers

Contact details: cstruthers@hull-college.ac.uk



	16
	Module introduced as: (delete as appropriate)
	Minor Modification

	17
	Does this module replace any existing modules?
	No



	18
	Programmes for which this module is core

(accurate approved titles and level)
	FD Business and Management 



	19
	Programmes for which this module is optional

(accurate approved titles and level)
	None



	20
	Pre-requisites or co-requisites
	None



	21
	Modules for which this module is a pre-requisite
	None



	22
	Professional, statutory or regulatory body requirements
	None




	23
	Module aims
	The module aims to explore how the value of people within an organisation can be maximised in order to facilitate business objectives.

In the majority of businesses, the employment of people represents the largest expense. This module seeks to illuminate how the value of this resource can be maximised.



	24
	Learning outcomes
	Upon successful completion of this module the student will be able to:

      LO1    Examine organisational structure and culture

LO2    Discuss the contribution of motivational practices within an organisation and how these support the achievement of business objectives

LO3    Demonstrate an understanding of working with others, groups and group dynamics and teamwork.



	25
	Key/ transferable skills developed and/or assessed in the module

(Please specify which are developed and which are assessed)
	Key Skill

Developed: Y?

Assessed: Y?

Communication

Y

Y

Working with others

Y

Y

Management skills

Y

Application of number

Information Technology

Problem solving

Y

Improving own learning and performance

Y

Employability

Y



	26
	Indicative content
	· Organisational structure and culture

· Motivating Staff

· Team working

· Group dynamics

· Development of management thought and functions of management



	27
	Teaching and Learning Strategies
	This module will draw on a wide range of learning and teaching methods appropriate to the nature of the student profile. 

A predominantly inductive approach with tutor facilitation of learning through case study, PBL and EBL (GBM 5.1). Inevitably a degree of tutor exposition but in all cases theoretical elements to be applied by learners at the earliest possible opportunity. (GBM 5.2)

Practical skills approached through supported use of workshops. Experiential learning opportunities presented through group simulation and exercises.

The specific methods to be used in the delivery of this module will be reviewed and determined at an annual planning event, and the outcomes recorded in information to be included in relevant route / award documentation.

	28
	Assessment


	A range of formative and summative assessment methods will be used which are appropriate to the teaching and learning delivery method, mode of attendance and proposed weighting criteria used for this module, and as reflected within the Scheme and Award specifications.

A contextualised and approved assessment strategy and schedule will be published to students by award.


	29
	Rationale for assessment and relationship of assessment methods to learning outcomes
	A range of assessment methods is used within the module aiming towards achieving deep learning where knowledge is developed through both understanding and application. Both the task and the assessment criteria will be clearly explained to students within a module outline, or an assignment brief.

Methods may include practice-based assignments, case studies, presentations, multi-cultural management problems, projects, problem-based scenarios, simulations, portfolios, reflective assignments and the outcomes of negotiated learning contracts. 

The assessment methods will enable the student to provide evidence which

clearly satisfies the Intended Learning Outcomes for this module.

The assessment methods will be reviewed at the Annual Planning Event and the outcomes published annually in the student and/or module handbook.



	30
	Indicative sources

(texts / web based)
	Armstrong, M. (2006) A Handbook of Human Resource Management Practice. 10th ed. London, Kogan Page

Bratton J. and Gold J. (2003) – Human Resource Management. 3rd ed. London, Macmillan

Huczynski A. and Buchanan D. (2004) Organisational Behaviour. 5th ed London, Prentice Hall 

Mullins L. (2005) Management and Organisational Behaviour.7th ed London, Prentice Hall

Redman, T. and Wilkinson, A. (2006) Contemporary human resource management. 2nd ed. Harlow, Prentice Hall

Thomas, N. (1999) Adair on Leadership. London, Hawksmere

Thompson, L, (2004) Making the Team. Hemel Hempstead, Prentice Hall 

Torrington D, Hall L and Taylor S. (2005) Human Resource Management 6th ed. New York, Prentice Hall



	31
	Other resource needs essential for delivery of this module
	None



	32
	Delivery on partner college campus or other location?
	On campus



	33
	Part of term

(When is delivery scheduled? Please indicate as appropriate)
	X – Semester 1 delivery




	
	Regional University Network

Partner College Module Specification 


	

	1
	Module Title
	Business Law

	2
	Short Module Title 

(30 characters or less)
	
	3
	Date of Approval
	May 2007

	4
	Version Number
	1
	5
	Date of Version
	July 2009

	6
	Level
	5
	7
	Credits
	15

	8
	Status
	Approved
	9
	Notional Hours
	150

	10
	Course code (Banner) 
	
	11
	CRN
	

	12


	Partner College
	Hull College

	13
	Sponsoring Scheme/Route/ Pathway
	Hull College HE Scheme

	14
	Subsidiary Business Centre (SBC) code


	X_(list to be sent from RUN office)

	15
	Module Leader
	Name: Claire Struthers

Contact details: cstruthers@hull-college.ac.uk



	16
	Module introduced as: (delete as appropriate)
	Minor Modification

	17
	Does this module replace any existing modules?
	Yes Holistic Professional Development



	18
	Programmes for which this module is core

(accurate approved titles and level)
	FD Business and Management

FD Business and Management Top-Up



	19
	Programmes for which this module is optional

(accurate approved titles and level)
	None



	20
	Pre-requisites or co-requisites
	None



	21
	Modules for which this module is a pre-requisite
	None



	22
	Professional, statutory or regulatory body requirements
	None


	23
	Module aims
	The aim of this module is to provide an introduction to the law of contract, with a focus on the formation and operation of a business contract and contract of employment. In addition, the module will examine the Law of Tort and examines the Tort of Negligence and issues of liability pertinent to business. The module aims to give learners an insight into the legal implications of employment contracts and exit procedures from an organisation.



	24
	Learning outcomes
	Upon successful completion of this module the student will be able to:

      LO1    Examine the essential elements of a valid and legally binding 

      contract and its role in the business context

LO2    Evaluate the role of the Law of Tort in business activities assessing particular forms of tortuous liability

      LO3   Examine the role of employment legislation in relation to contracts of            employment. 

	25
	Key/ transferable skills developed and/or assessed in the module

(Please specify which are developed and which are assessed)
	Key Skill

Developed: Y?

Assessed: Y?

Communication

Y

Y

Working with others

Y

Y

Management skills

Y

Y

Application of number

Information Technology

Problem solving

Y

Y

Improving own learning and performance

Y

Y

Employability

Y

Y



	26
	Indicative content
	· The nature of the relationship between law and business

· The nature of a contract

· Types of contracts and the requirements for their formation, 

· Contents of a contract to include terms, terms implied by statute, Sale of Goods Act 1979

· The law of torts, an outline of the tort of negligence 

· Employment contracts 

· Procedures for dismissal, redundancy and voluntary exit 



	27
	Teaching and Learning Strategies
	This module will draw on a wide range of learning and teaching methods appropriate to the nature of the student profile. 

Practical skills approached through supported use of workshops. Experiential learning opportunities presented through group simulation and exercises.

The specific methods to be used in the delivery of this module will be reviewed and determined at an annual planning event, and the outcomes recorded in information to be included in relevant route / award documentation.



	28
	Assessment


	A range of formative and summative assessment methods will be used which are appropriate to the teaching and learning delivery method, mode of attendance and proposed weighting criteria used for this module, and as reflected within the Scheme and Award specifications.

A contextualised and approved assessment strategy and schedule will be published to students by award.


	29
	Rationale for assessment and relationship of assessment methods to learning outcomes
	A range of assessment methods is used within the module aiming towards achieving deep learning where knowledge is developed through both understanding and application. Both the task and the assessment criteria will be clearly explained to students within a module outline, or an assignment brief.

Methods may include practice-based assignments, case studies, presentations, multi-cultural management problems, projects, problem-based scenarios, simulations, portfolios, reflective assignments and the outcomes of negotiated learning contracts. 

The assessment methods will enable the student to provide evidence which

clearly satisfies the Intended Learning Outcomes for this module.

The assessment methods will be reviewed at the Annual Planning Event and the outcomes published annually in the student and/or module handbook.



	30
	Indicative sources

(texts / web based)
	Adams, A. (2006) Law for Business Students. Harlow, Pearson Education Ltd

Judge, S. (2009) Business Law. Basingstoke, Palgrave Macmillan

Willey, B.(2009) Employment Law in Context, Pearson Education Ltd 

Nairns, J. (2008) Employment Law for Business Students, Harlow, Pearson Education Ltd

	31
	Other resource needs essential for delivery of this module
	None



	32
	Delivery on partner college campus or other location?
	On campus



	33
	Part of term

(When is delivery scheduled? Please indicate as appropriate)
	Y – Semester 2 delivery




	
	Regional University Network

Partner College Module Specification 


	

	1
	Module Title
	Human Resource Management

	2
	Short Module Title 

(30 characters or less)
	
	3
	Date of Approval
	May 2007

	4
	Version Number
	1
	5
	Date of Version
	July 2009

	6
	Level
	5
	7
	Credits
	15

	8
	Status
	Approved
	9
	Notional Hours
	150

	10
	Course code (Banner) 
	
	11
	CRN
	

	12


	Partner College
	Hull College Group

	13
	Sponsoring Scheme/Route/ Pathway
	Hull College HE Scheme

	14
	Subsidiary Business Centre (SBC) code


	X_(list to be sent from RUN office)

	15
	Module Leader
	Name: Claire Struthers

Contact details: cstruthers@hull-college.ac.uk

	16
	Module introduced as: (delete as appropriate)
	Minor Modification

	17
	Does this module replace any existing modules?
	Yes Human Resourcing in Organisations



	18
	Programmes for which this module is core

(accurate approved titles and level)
	Foundation Degree Business and Management



	19
	Programmes for which this module is optional

(accurate approved titles and level)
	None



	20
	Pre-requisites or co-requisites
	None



	21
	Modules for which this module is a pre-requisite
	None



	22
	Professional, statutory or regulatory body requirements
	None




	23
	Module aims
	The module aims to develop some of the key elements of human resourcing in organisations in order to show the contribution that human resources can make to organisational goals.

Businesses spend a large amount of time and money on human resources. This unit seeks to identify the need for human resources within the organisational context and the importance of the planning and development of the workforce.



	24
	Learning outcomes
	Upon successful completion of this module the student will be able to:

      LO1    Examine the traditional view of personnel management and the  

      modern approach of human resource management

LO2    Demonstrate the different methods of human resource planning with emphasis on the company’s strategic fit.

LO3   Discuss the impact of equality and human rights on personnel and companies    



	25
	Key/ transferable skills developed and/or assessed in the module

(Please specify which are developed and which are assessed)
	Key Skill

Developed: Y?

Assessed: Y?

Communication

Y

Y

Working with others

Y

Y

Management skills

Y

Y

Application of number

Information Technology

Problem solving

Y

Y

Improving own learning and performance

Y

Y

Employability

Y

Y



	26
	Indicative content
	· Human resourcing and its organisational context

· Human resource planning in relation to labour markets, demographic changes and patterns of work

· Procedures and practices for recruiting and selecting suitable employees

· Monitoring and rewarding the employee

· Equal rights legislation and diversity



	27
	Teaching and Learning Strategies
	This module will draw on a wide range of learning and teaching methods appropriate to the nature of the student profile. 

Practical skills approached through supported use of workshops. Experiential learning opportunities presented through group simulation and exercises.

The specific methods to be used in the delivery of this module will be reviewed and determined at an annual planning event, and the outcomes recorded in information to be included in relevant route / award documentation.



	28
	Assessment


	A range of formative and summative assessment methods will be used which are appropriate to the teaching and learning delivery method, mode of attendance and proposed weighting criteria used for this module, and as reflected within the Scheme and Award specifications.

A contextualised and approved assessment strategy and schedule will be published to students by award.


	29
	Rationale for assessment and relationship of assessment methods to learning outcomes
	A range of assessment methods is used within the module aiming towards achieving deep learning where knowledge is developed through both understanding and application. Both the task and the assessment criteria will be clearly explained to students within a module outline, or an assignment brief.

Methods may include practice-based assignments, case studies, presentations, multi-cultural management problems, projects, problem-based scenarios, simulations, portfolios, reflective assignments and the outcomes of negotiated learning contracts. 

The assessment methods will enable the student to provide evidence which

clearly satisfies the Intended Learning Outcomes for this module.

The assessment methods will be reviewed at the Annual Planning Event and the outcomes published annually in the student and/or module handbook.



	30
	Indicative sources

(texts / web based)
	Mullins L.J. (2005)  Management and Organisational Behaviour. 7th ed. FT Prentice Hall

Maund L., (2001)  An Introduction to Human Resource Management: Theory and Practice. 2nd ed. Palgrave Macmillan 

Torrington D, Hall L and Taylor S.(2002) Human Resource Management. 6th ed. Prentice Hall

Bratton J and Gold J.(2003) Human Resource Management Theory and Practice. 3rd ed. Palgrave Macmillan

Huczynski, A. and Buchanan, D. (2007) Organizational Behaviour: An Introductory Text. 6th ed. Harlow, Financial Times Prentice Hall



	31
	Other resource needs essential for delivery of this module
	None



	32
	Delivery on partner college campus or other location?
	On Campus



	33
	Part of term
	Y – Semester 2 delivery




	
	Regional University Network
Partner College Module Specification 


	

	1
	Module title
	Managing Operations

	2
	Short module title 

(30 characters or fewer)
	
	3
	Date of approval
	

	4
	Version number
	2
	5
	Date of version
	July 2010

	6
	Level
	5
	7
	Credits
	15

	8
	Status
	Approved
	9
	Notional hours
	150

	10
	Course code (Banner) 
	
	11
	CRN
	


	12


	Partner college
	The Hull College Group

	13
	Sponsoring Scheme, Route or Pathway
	Hull College HE Scheme

	14
	Subsidiary Business Centre (SBC) code


	X_ (list to be sent from RUN office)

	15
	Module leader
	Name: Tony Clark

Contact details: tclark@hull-college.ac.uk

	16
	Module introduced as: (delete as appropriate)
	Minor modification

	17
	Does this module replace any existing modules?
	No

	18
	Programmes for which this module is core

(accurate approved titles and level)
	FD Business and Management

FD Business and Management Top-Up



	19
	Programmes for which this module is optional

(accurate approved titles and level)
	None



	20
	Pre-requisites or co-requisites
	None

	21
	Modules for which this module is a pre-requisite
	None

	22
	Professional, statutory or regulatory body requirements
	None




	23
	Module aims
	The module aims to give students the opportunity to demonstrate their enterprising ability along with their capacity to manage change within their organisation

Modern businesses need to identify key managerial strategies which include enterprising attributes; this module seeks to give the students an insight into key managerial strategies

This module allows students to identify enterprising attributes whilst working within the business strategy whilst managing risk and gives students an insight into customer techniques, internal and external, and managing change. 



	24
	Learning outcomes
	Upon successful completion of this module the student will be able to:

1. Analyse techniques for successful change management

2. Analyse internal and external customer relationships

3. Discuss the manager’s relationship between the corporate strategy and the implementation of the local strategic business unit strategy

4.   Explain the relationship between strategy at corporate and

                 operational levels of an organisation



	25
	Key/transferable skills developed and/or assessed in the module

(Please specify which are developed and which are assessed)
	Key Skill

Developed: Y?

Assessed: Y?

Communication

Y

Team-working

Y

Management

Y

Y

Numeracy

Information Technology

Problem-solving

Y

Y

Learning

Y

Employability



	26
	Indicative content
	· Enterprising outlook

· Operations/business strategy/strategic choices and strategic constraints 

· The customer – giving them what they want

· Change management



	27
	Teaching and learning strategies
	This module will draw on a wide range of learning and teaching methods appropriate to the nature of the student profile. 

Practical skills approached through supported use of workshops. Experiential learning opportunities presented through group simulation and exercises.

The specific methods to be used in the delivery of this module will be reviewed and determined at an annual planning event, and the outcomes recorded in information to be included in relevant route / award documentation.



	28
	Assessment

(Please detail all components)
	Formative: This will be an ongoing process. Students will be actively encouraged to assess their own learning and progress. Lectures should use these assessments to inform their planning for future teaching sessions. Students at risk should be identified early and offered appropriate support. Students should also be made aware of their own responsibilities in their own learning. 

Summative:This module will be assessed using a thematic essay which will explore how students can apply operations and change management into their own workplace.  

(100%)



	29
	Rationale for assessment and relationship of assessment methods to learning outcomes
	A range of assessment methods is used within the module aiming towards achieving deep learning where knowledge is developed through both understanding and application. Both the task and the assessment criteria will be clearly explained to students within a module outline, or an assignment brief.

Methods may include practice-based assignments, case studies, presentations, multi-cultural management problems, projects, problem-based scenarios, simulations, portfolios, reflective assignments and the outcomes of negotiated learning contracts. 

The assessment methods will enable the student to provide evidence which

clearly satisfies the Intended Learning Outcomes for this module.

The assessment methods will be reviewed at the Annual Planning Event and the outcomes published annually in the student and/or module handbook.



	30
	Indicative sources

(texts /web-based)
	Ackermann, F. Eden, C. and Brown, I. (2005) The Practice of Making Strategy  a Step-by-Step Guide. London, SAGE

Bettley, A, Mayle, D. and Tantoush, T. eds (2005) Operations Management: a Strategic Approach: a Reader. London, Sage

Burnes, B. (2004) Managing Change : a Strategic Approach to Organisational Dynamics. 4th ed. Harlow, Financial Times Prentice Hall

Carnall, C. (2003) Managing Change in Organizations. 4th ed. London, Pitmans

David, F. (2003) Strategic management: concepts. 9th ed. Hemel Hempstead, Prentice Hall

Hill, T. (2005) Operations Management. 2nd ed. Basingstoke, Palgrave Macmillan

Johnson, G, Scholes, K and Whittington, R. (2004) Exploring Corporate Strategy.7th ed. Harlow, Financial Times Prentice Hall

Lake, N. (2006) The Strategic Planning Workbook. 2nd ed. London, Kogan Page

Mayle, D. (2006) Managing Innovation and Change. 3rd ed. London, Sage 

Reid, D. and Sanders, N. (2005) Operations Management: an Integrated Approach. 2nd ed. Chichester, John Wiley

Slack, N; Chambers, S and Johnson, R (2007) Operations Management. 5th ed, Prentice Hall 

Slack, N; Chambers, S and Johnson, R, (2007) Operations and Process Management: Principles and Practice for Strategic Impact, 1st ed. Prentice Hall,  

Stevenson, W. (2005) Operations Management. 8th ed. Boston, McGraw-Hill/Irwin



	31
	Other resource needs essential for delivery of this module
	None



	32
	Delivery on partner college campus or other location?
	On campus



	33
	Part of term

(When is delivery scheduled? Please indicate as appropriate)
	X – Semester 1 delivery



	34
	Non-module title modification tracking


	

	Version
	Details of modification
	Date of modification
	Nature of modification
	Relevant course leaders informed
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	Regional University Network
Partner College Module Specification 


	

	1
	Module title
	Managing Across Cultures

	2
	Short module title 

(30 characters or fewer)
	
	3
	Date of approval
	

	4
	Version number
	2
	5
	Date of version
	July 2010

	6
	Level
	5
	7
	Credits
	15

	8
	Status
	Approved
	9
	Notional hours
	150

	10
	Course code (Banner) 
	
	11
	CRN
	


	12


	Partner college
	The Hull College Group

	13
	Sponsoring Scheme, Route or Pathway
	Hull College HE Scheme

	14
	Subsidiary Business Centre (SBC) code


	X_ (list to be sent from RUN office)

	15
	Module leader
	Name: Claire Struthers

Contact details: cstruthers@hull-college.ac.uk



	16
	Module introduced as: (delete as appropriate)
	Minor modification

	17
	Does this module replace any existing modules?
	No



	18
	Programmes for which this module is core

(accurate approved titles and level)
	FD Business and Management

FD Business and Management Top-Up



	19
	Programmes for which this module is optional

(accurate approved titles and level)
	None



	20
	Pre-requisites or co-requisites
	None



	21
	Modules for which this module is a pre-requisite
	None



	22
	Professional, statutory or regulatory body requirements
	None



	23
	Module aims
	The module explores the influence of culture on management in an international, national and local business perspective. A key element of businesses today is the ability to communicate cross culturally and to understand diverse perspectives in order to achieve a competitive advantage in our global economy



	24
	Learning outcomes
	Upon successful completion of this module the student will be able to:

1. Demonstrate an understanding of national, corporate and regional cultures as they impact on management

2. Examine and apply theoretical models to enable comparison between national culture.

3. Analyse the relationship between culture and ethics



	25
	Key/transferable skills developed and/or assessed in the module

(Please specify which are developed and which are assessed)
	Key Skill

Developed: Y?

Assessed: Y?

Communication

Y

Team-working

Y

Management

Y

Y

Numeracy

Information Technology

Problem-solving

Y

Y

Learning

Y

Employability

Y



	26
	Indicative content
	· Communication with people of different cultures

· International management practices

· Relationship between culture and ethics

· Awareness of cultural conditioning, individual biases and assumptions



	27
	Teaching and learning strategies
	This module will draw on a wide range of learning and teaching methods appropriate to the nature of the student profile. 

Practical skills approached through supported use of workshops. Experiential learning opportunities presented through group simulation and exercises.

The specific methods to be used in the delivery of this module will be reviewed and determined at an annual planning event, and the outcomes recorded in information to be included in relevant route / award documentation.



	28
	Assessment

(Please detail all components)
	Formative: This will be an ongoing process. Students will be actively encouraged to assess their own learning and progress. Lectures should use these assessments to inform their planning for future teaching sessions. Students at risk should be identified early and offered appropriate support. Students should also be made aware of their own responsibilities in their own learning. 

Summative:This module will be assessed using a thematic essay which will explore how students can apply cultural theory into their own workplace.  

(100%)



	29
	Rationale for assessment and relationship of assessment methods to learning outcomes
	A range of assessment methods is used within the module aiming towards achieving deep learning where knowledge is developed through both understanding and application. Both the task and the assessment criteria will be clearly explained to students within a module outline, or an assignment brief.

Methods may include practice-based assignments, case studies, presentations, multi-cultural management problems, projects, problem-based scenarios, simulations, portfolios, reflective assignments and the outcomes of negotiated learning contracts. 

The assessment methods will enable the student to provide evidence which

clearly satisfies the Intended Learning Outcomes for this module.

The assessment methods will be reviewed at the Annual Planning Event and the outcomes published annually in the student and/or module handbook.



	30
	Indicative sources

(texts /web-based)
	Certo, S and Trevis Certo, S. (2006) Modern Management, 10 ed,Prentice Hall

Deresky, H, (2006) International Management: Managing Across Borders and Cultures, 5th ed, Prentice Hall

DesJardins, J. and McCall, J. (2005) Contemporary Issues in Business Ethics. 5th ed. Belmont, CA, Thomson Learning

Francesco, A and Gold, B (2005) International Organisational 

Gabriel, Y, Fineman, S. and Sims, D.(2000) Organising and Organisations. 2nd ed. London,  Sage 

Gesteland, R (2005) Cross-Cultural Business Behavior:Negotiating, Selling, Sourcing and Managing Across Cultures, 4th ed, Copenhagen Business School Press
Guirdham, M. (2005) Communicating Across Cultures at Work. 2nd ed. New York, Palgrave Macmillan

Hitt, M. Black, J. and Porter, L. (2005) Management. Upper Saddle River, Pearson-Prentice Hall

Holden N. (2002) Cross-Cultural Management. 1st ed. Prentice Hall

Kandola, R. and Fullerton, J. (1998) Diversity in Action: Managing the Mosaic. 2nd ed. London, CIPD

Lewis, D (2005) When Cultures Collide: Leading, Teamworking and Managing Across the Globe, 3rd ed, Nicholas Brealey Publishing Ltd 
Management, 2nd ed,  Prentice Hall

Wall, S and Rees, B. (2004) International Business. 2nd ed. Harlow, Financial Times Prentice Hall

Worthington, I and Britton, C. (2006) The Business Environment. 5th ed. Harlow, Financial Times Prentice Hall



	31
	Other resource needs essential for delivery of this module
	None



	32
	Delivery on partner college campus or other location?
	On campus



	33
	Part of term

(When is delivery scheduled? Please indicate as appropriate)


	X – Semester 1 delivery



	34
	Non-module title modification tracking


	

	Version
	Details of modification
	Date of modification
	Nature of modification
	Relevant course leaders informed

	2
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MODULE TITLE: 


Business Planning

MODULE CODE:



SUBJECT CODE / COST CENTRE: 


LEVEL / CREDIT:


Level 2 HE (Level 5 NQF) 15 Credit Points
VERSION / DATE: 


May 2007
SPONSORING SCHEME:

Hull College Higher Education Scheme

PRE-REQUISITES: 

None

AIMS: 

The purpose of this module is to give students grounding in the knowledge and skills needed to identify, evaluate and plan a new venture.

RATIONALE:

Identifying and planning to exploit on new opportunities is a key skill both within organisations and support of new business ventures. This module is intended to give insight into the skills required and process of intra-preneuring and entrepreneuring.

LEARNING OUTCOMES:

Upon successful completion of this level 2 (Intermediate) module students will be able to:

1. Identify, research and evaluate an opportunity for SME start up or self-employment

2. Create a professionally presented and justified business plan for a new venture that would be appropriate for self employment 

3. Verbally present their business plan in a professional manner and defend it’s assumptions, structure and content under questioning

INDICATIVE CONTENT:

· Business planning 

· UK Business environment

· UK Enterprise environment

· Innovation

· Opportunity evaluation

LEARNING STRATEGIES:

A predominantly inductive approach with tutor facilitation of learning through case study, PBL and EBL (GBM 5.1). Inevitably a degree of tutor exposition but in all cases theoretical elements to be applied by learners at the earliest possible opportunity. (GBM 5.2)

Practical skills approached through supported use of workshops. Experiential learning opportunities presented through group simulation and exercises.

Considerable emphasis on creativity, innovation and group working facilitated by PBL and simulation. Theoretical delivery through formal teaching.

ASSESSMENT:

Group business planning exercise. Delivery of Business Plan and

Presentation.

KEY/TRANSFERABLE SKILLS DEVELOPED AND/OR ASSESSED IN THE MODULE:

	Key Skill
	Developed: Y?
	Assessed: Y?

	Communication
	Y
	Y

	Team-working
	Y
	Y

	Management
	Y
	Y

	Numeracy
	
	

	Information Technology
	
	

	Problem-solving
	Y
	

	Learning
	Y
	

	Employability
	Y
	


INDICATIVE SOURCES:

To be determined at annual planning event and providers notified both in terms of physical and human resources. Book lists and reference resources are hence updated annually. 

Module Delivery Details

MODULE TITLE: 


Business Planning

MODULE CODE:




SUBJECT CODE / COST CENTRE: 


LEVEL / CREDIT:


Level 2 HE (Level 5 NQF) 15 Credit Points
VERSION / DATE: 


May 2007
SPONSORING SCHEME:

Hull College Higher Education Scheme

PRE-REQUISITES: 

None

DELIVERY NUMBER: 
MODE OF DELIVERY: 
(Please insert Y where appropriate)

	With attendance
	Y

	Distance learning
	

	Work-based learning
	

	Research
	


START DATE:
END DATE:
LOCATION: 

Hull College
TIMETABLING ARRANGEMENTS: 

2x1.5 hours identical taught sessions plus 1.5 hours blended learning per week

MODULE LEADER / TUTORS: 


PLANNED STUDENT NUMBERS:
20
scheduled sessions and assessments:

12 Week delivery pattern
Module outcome assessment will be through the assignment described above. Key skills assessment will be mapped onto the module assessment. Re-assessment will be through an individual case study assessment.

ESSENTIAL SOURCES:

RECOMMENDED SOURCES: 

Finch, B. (2006) How to write a business plan. London, Kogan Page

Barrow, C., Barrow, P. and Brown R. The business plan workbook. 5th ed. London, Kogan Page

Johnson, G., Scholes, K. and Whittington, R. (2004) Exploring corporate strategy. 7th ed. Harlow, Prentice Hall

Jones, O. and Tilley, F eds. (2003) Competitive advantage in SMEs. London, ley

Lake, N. (2006) The Strategic Planning Workbook. London, Kogan Page

Naylor, J. (2004) Management. 2nd ed. London, Prentice Hall

Wickham,. P. (2006) Strategic entrepreneurship. 4th ed. Harlow, Prentice Hall 

SPECIALIST RESOURCES REQUIRED: 

IT Room

ADDITIONAL NOTES:

MODULE SPECIFICATION

MODULE TITLE: 


Fundamentals of Marketing 
MODULE CODE:




SUBJECT CODE / COST CENTRE: 


LEVEL / CREDIT:


Level 1 HE (Level 4 NQF) 15 Credit Points
VERSION / DATE: 


May 2007
SPONSORING SCHEME:

Hull College Higher Education Scheme

PRE-REQUISITES: 

None

AIMS: 

Students will gain a basic introduction to the practice of marketing including the make up of products, development of product messaging, segmentation techniques, the marketing mix and basic promotional methods.

RATIONALE:

Marketing is a fundamental skill in business, not all learners will have marketing or business qualifications at NQF level 3 therefore this module introduces the basic concepts and practices of marketing.

LEARNING OUTCOMES:

Upon successful completion of this level 1 (Certificate) module students will be able to:

1. Select, justify and research a specific segmentation for a given product.

2. Develop a marketing proposition targeted at a selected segment including clear business objectives for the promotion of a given product

3. Evaluate product segmentation and concept and make recommendations as to how it could be improved. 

INDICATIVE CONTENT:

· Proposition & product development

· The marketing mix

· Basic market assessment techniques

· Segmentation and targeting

LEARNING STRATEGIES:

A predominantly inductive approach with tutor facilitation of learning through case study, PBL and EBL (GBM 5.1). Inevitably a degree of tutor exposition but in all cases theoretical elements to be applied by learners at the earliest possible opportunity. (GBM 5.2)

Practical skills approached through supported use of workshops. Experiential learning opportunities presented through group simulation and exercises.

ASSESSMENT:

Individual marketing analysis, segmentation and product specification for given case study. Evaluation against simulated customer response.

KEY/TRANSFERABLE SKILLS DEVELOPED AND/OR ASSESSED IN THE MODULE:

	Key Skill
	Developed: Y?
	Assessed: Y?

	Communication
	
	

	Team-working
	
	

	Management
	Y
	Y

	Numeracy
	
	

	Information Technology
	
	

	Problem-solving
	Y
	Y

	Learning
	Y
	

	Employability
	Y
	


INDICATIVE SOURCES:

To be determined at annual planning event and providers notified both in terms of physical and human resources. Book lists and reference resources are hence updated annually. 

Module Delivery Details

MODULE TITLE: 


Fundamentals of Marketing

MODULE CODE:




SUBJECT CODE / COST CENTRE: 


LEVEL / CREDIT:


Level 1 HE (Level 4 NQF) 15 Credit Points
VERSION / DATE: 


May 2007
SPONSORING SCHEME:

Hull College Higher Education Scheme

PRE-REQUISITES: 

None

DELIVERY NUMBER: 

MODE OF DELIVERY: 
(Please insert Y where appropriate)

	With attendance
	Y

	Distance learning
	

	Work-based learning
	

	Research
	


START DATE:
END DATE:
LOCATION: 

Hull College
TIMETABLING ARRANGEMENTS: 

2x1.5 hours identical taught sessions plus 1.5 hours blended learning per week

MODULE LEADER / TUTORS: 

Ade Brownlow
PLANNED STUDENT NUMBERS:
80 

scheduled sessions and assessments:

12 Week delivery pattern
Module outcome assessment will be through the assignment described above. Key skills assessment will be mapped onto the module assessment. Re-assessment will be through revision and resubmission of the module assignment.

RECOMMENDED SOURCES: 

Adcock, D., Halborg, A. and Ross, C. (2001) Marketing: principles and practice. 4th ed. Harlow, Prentice Hall

Blythe, J. (2005) Essentials of marketing. 3rd ed. Harlow, Prentice Hall

Brassington, F. and Pettitt, S. (2006) Principles of marketing. 4th ed. Harlow, Prentice Hall

Chaston, I. (2000) Entrepreneurial marketing. Basingstoke, Macmillan

Drummond, G and Ensor, J.. (2005) Introduction to marketing concepts. Oxford, Elsevier 

Evans, M. and Moutinho, L. (1999) Contemporary issues in marketing. Basingstoke, Macmillan 

Hill, E. and O’Sullivan, T. (2004) Foundation marketing. 3rd ed. Harlow, Prentice Hall

Kotler, P. et al. (2005) Principles of marketing. 4th euro. ed. Harlow, Prentice Hall

Lancaster, G., Massingham, L. and Ashford, R. (2002) Essentials of marketing. 4th ed. London, McGraw Hill

Masterson, R. and Picton, D. (2004) Marketing: an introduction. London, McGraw Hill

Palmer, A. (2004) Introduction to marketing. Oxford, Oxford University Press

Smith, P. (2003) Great answers to tough marketing questions. 2nd ed. London, Kogan Page

Westwood, J. (2006) How to write a marketing plan. 3rd ed. London, Kogan Page
SPECIALIST RESOURCES REQUIRED: 

None

ADDITIONAL NOTES:


Learning will be approached in a predominantly inductive and practical way by using workshops and exercises to deliver experiential learning opportunities. Where teacher led exposition is used learning will be underpinned by supported exercises.

MODULE SPECIFICATION

MODULE TITLE: 


Finance for Business

MODULE CODE:




SUBJECT CODE / COST CENTRE: 


LEVEL / CREDIT:


Level 1 HE (Level 4 NQF) 15 Credit Points
VERSION / DATE: 


May 2007
SPONSORING SCHEME:

Hull College Higher Education Scheme

PRE-REQUISITES: 

None

AIMS: 

The purpose of this module is to introduce students to the basics of business finance. The initial emphasis is on understanding and interpreting financial statements. Students are then encouraged to extract the narrative embedded in those statements before drawing conclusions as to the performance of the business. 

RATIONALE:

Finance and money is the lifeblood of business and it is essential for the business practitioner to understand how financial issues are reported. This module approaches finance from the business person’s perspective and seeks to give skills to understand and interpret financial information and thus evaluate a businesses performance, position and direction.

LEARNING OUTCOMES:

Upon successful completion of this level 1 (Certificate) module students will be able to:
1. Explain the meaning of the three key financial statements (P+L, Balance Sheet & Cash Flow) for a given limited company.

2. Select and apply appropriate financial tools to evaluate the performance of a given business based on its financial statements and make recommendations for improved performance.

3. Using spreadsheet software, produce a cash flow forecast, projected P+L and balance sheet for a given business.

INDICATIVE CONTENT:

· Meaning of Profit and Loss & associated indicators of performance (gross profit, operating profit, net profit)

· Meaning of balance sheets applied to Ltd companies & associated indicators of performance (asset turnover, ROCE)

· Working Capital management & associated ratios (including stock, debtor & creditor days)

· Budgeting illustrated through production of simple cashflow, P+L and balance sheet for a sole trader.

LEARNING STRATEGIES:

A predominantly inductive approach with tutor facilitation of learning through case study, PBL and EBL (GBM 5.1). Inevitably a degree of tutor exposition but in all cases theoretical elements to be applied by learners at the earliest possible opportunity. (GBM 5.2)

Practical skills approached through supported use of workshops. Experiential learning opportunities presented through group simulation and exercises.

ASSESSMENT:

A longitudinal narrative assignment exploring a case study including a budgeting / cash flow assignment for a given business.

KEY/TRANSFERABLE SKILLS DEVELOPED AND/OR ASSESSED IN THE MODULE:

	Key Skill
	Developed: Y?
	Assessed: Y?

	Communication
	
	

	Team-working
	
	

	Management
	Y
	Y

	Numeracy
	Y
	Y

	Information Technology
	
	

	Problem-solving
	Y
	Y

	Learning
	Y
	

	Employability
	Y
	


INDICATIVE SOURCES:

To be determined at annual planning event and providers notified both in terms of physical and human resources. Book lists and reference resources are hence updated annually. 

Module Delivery Details

MODULE TITLE: 


Finance for Business

MODULE CODE:




SUBJECT CODE / COST CENTRE: 


LEVEL / CREDIT:


Level 1 HE (Level 4 NQF) 15 Credit Points
VERSION / DATE: 


May 2007
SPONSORING SCHEME:

Hull College Higher Education Scheme

PRE-REQUISITES: 

None

DELIVERY NUMBER: 

MODE OF DELIVERY: 
(Please insert Y where appropriate)

	With attendance
	Y

	Distance learning
	

	Work-based learning
	

	Research
	


START DATE:
END DATE:
LOCATION: 

Hull College
TIMETABLING ARRANGEMENTS: 

2x1.5 hours identical taught sessions plus 1.5 hours blended learning per week

MODULE LEADER / TUTORS: 

Ade Brownlow
PLANNED STUDENT NUMBERS:
80 

scheduled sessions and assessments:

12 Week delivery pattern.

Module outcome assessment will be through the assignment described above. Key skills assessment will be mapped onto the module assessment. Re-assessment will be through an individual case study assessment.

ESSENTIAL SOURCES:

RECOMMENDED SOURCES: 

Atrill, P. (2006) Financial management for decision makers. 4th ed. Harlow, Prentice Hall

Cox, D, and Fardon, M. (1997) Management of finance. Worcester, Osborne Books

Drury, C. (2004) Management and cost accounting. 6th ed. London, Thomson

Dyson, J.R. (2004) Accounting for non-accounting student. 6th ed. London, Prentice Hall 

Hansen, D. and Mowen, M. (2003) Management accounting. 6th ed. Mason, South Western

Parkin, M. (2003) Economics. 6th ed. Boston, Addison-Wesley

SPECIALIST RESOURCES REQUIRED: 

IT Room

ADDITIONAL NOTES:


The module begins with an exploration of financial terminology including profit, loss, assets etc. Further teacher led exposition of theory supported with in class exercises.

Students are introduced to a longitudinal simulated case study in which they follow a variety of tasks to explore performance of a company over time (electronic delivery). 

Further workshops will be used to support IT skills particularly in the use of computer packages as spreadsheets.

Appendix 2: Key Skills

The Award adopts the key skills provision in the Route and business pathway. In addition skills are further developed and assessed within the award thus:
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Appendix 3: Assessment

Assessment of the Business Pathway is shown in the Business Pathway annex.

All assessment within the Award will conform to the Pathway, Route and Scheme assessment guidelines which in turn conform to Section 6 of the QAA Code of Practice for the assurance of academic quality and standards in higher education (Sept 2006).

All assessments are recommended to have approximate word count (or equivalent) as follows depending on level: L1 – 1500-2000, L2 – 2000-2500 & L3 – 2500-3000 for a theory based written assignment. For vocational assignments this word count is observed as a guide and greater emphasis is placed on the time equivalents required to demonstrate practical application through simulated or real vocational tasks.

Assessment will be developed with reference to the guidelines of the Scheme. In support of the Pathway Learning Journey, the Route seeks to promote varied assignment methods. With reference to QAA precept 3 of section 6: assessment will be of a practical and vocational rather than abstract and theoretical nature thus providing experiential learning opportunities for students. Assessment methods will encourage a reflective approach to application of theory in real or simulated environments.

An award assessment type matrix is below:
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Assessment Methods Award Award Award Award
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Assessment Type

PDP Portfolio

Individual work

X X

Groupwork

X X

Written Assignment

X X X X

Presentation

X X

Problem Solving

X

WBL

X

Simulation / Case Study Project

X X X

Research Project

FD Business & Management


[image: image6.png]



Core3:


Finance for Business





Award1: 


Human Resource Management





Award3: 


Managing Across Cultures





PPD1 – Effective Learning





Core1: Fundamentals of Marketing





PPD2 – Problem Solving and Decision Making





Core2: Managing People





WRL1 – Environment of Business





WRL2  - Stakeholder relationships





PPD3 – CPD and Personal Development





Award2: 


Managing Operations





PPD4 –Employability Skills








 Core4: Business Planning





WRL3 – Business Ethics





WRL4 – Business Research 





Award4: 


Business Law





Semester 1





Semester 2





Year 1 (L4)





Year 2 (L5)
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